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Income 
Level 

 
% with 

Access at Home 
 

Computer 

 

Internet 
 
Lowest income 
 
Highest Income 

 
69.1% 

 
86% 

 
53.6% 

 
73.8% 



35% 

2000 

<$30,000 

US Census Bureau Statistics 

63% 

89% 

2011 

39% 

74% $50,000 to $74,999 

Difference 26% 

Source: US Census Bureau, Adult Computer and Adult Internet Users by Selected Characteristics: 2000 to 2011, 
Statistical Abstract of the US www.census.gov, accessed September 27, 2012  

 

Internet at a workplace, school, home, 
etc. 
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13% 

28%* 

Difficulty Understanding Health Information 

Source: Weber  & Burns, Social Media’s Role in  Bridging the Health Information Gap, 2012 

*p < 0.01 

“It is important for  
me to be informed  

about health issues. 
61% 



 Summarize  and use the 
research findings. 

 Share feedback on concepts  

 Discuss how the findings  
informed the process. 

 Provide examples  of  use in 
tools , materials and 
interventions. 

 Communicate /apply these 
resources . 



Helping Moms & Kids 

Make Healthier Food 

Choices 

 

 Guidebook  
for 

Professionals 

Core Nutrition Messages 



 Consumer-tested, relevant and 
actionable messages and tips 

 Help participants understand  and 
apply the DGAs 

 Support  UDSA priorities and 
program polices  

 Facilitate collaboration  

 Communication consistent 
messages 

Program Policies 

WIC Food 
Package Rule; 
School Meal… 

Federal Guidance 



consistent 

science-
based 

easy to use 

consumer 
tested 

resonating 



Low-income Moms  
of Preschool  (2-5) and  Elementary School 
Kids (6-10) and Kids (8-10) 

Child Feeding  |  Low-Fat Milk  |  Whole Grains  |  Fruits &Veggies 



Core Nutrition Messages 

 Mothers and kids consume 

recommended amounts of: 

  Fruits and Veggies 

 Whole Grains 

 Milk products choosing 

primarily fat-free or low-fat 

milk 

 Mothers use child feeding 

practices that support 

development of healthy eating 

habits 11 

Target Behaviors: 



Collaborative, Audience-Focused Approach 

Core Message Workgroup 

WIC, CND, FDP, CNPP, 

SNAP, NWA, SNA, NDC, 

CDC, NIH, ASTPHND, 

State  leaders, regional 

representatives 

Porter Novelli 

Stakeholder  Reviews 
 

Consumer Research 



Step 1 
Expert 

Workgroup 
Defines  

Audience, 
Behaviors  
Concepts 

 

Step 2 
Test   

Concepts 
with 

Audience 
(Formative 
Research) 

 

Step 3 
  

Create 
Messages  

(Stakeholder 
input) 

 

Step 4 
Test  

Messages  
with Audience 

(Evaluative 
Qualitative 
Research) 

 

Step 5 
Finalize  

Messages 
with 

stakeholders 
input 

Step 6 
Marketing and Promotion 

Adapted from: Borra, ST; Goldberg, S; Tuttle, MM; The Art and Science of Consumer 
Communications in 3rd edition of Research-Successful Approaches published by ADA  2008  



Messages for Mothers  and Kids 
 

 



locations 

Data Collection 
and Analysis 
 
Notes and DVD 
recordings of sessions. 
Review of data for 
recurring themes 

Feedback from 
practitioners and 
stakeholders  
 
 Workgroup members, 
program nutrition 
personnel, Key 
stakeholders/experts 

Birmingham 

Baltimore 

Dallas 

Phoenix 

Chicago 

Raleigh 



Round Milk  and Whole 
Grain 

Child Feeding  Communication 
Tools 

Formative New Milk & 
Whole Grain 
 

New Messages 
Tips & Advice 3 
Existing 
Messages 

-Perception 
-Practices 
-Information 
seeking habits 

Evaluative Refined 
Messages 
New Whole 
Grain Messages  
Tips and Advice 
Photos 

Refined 
Messages 
Tips and 
Advice 
Photos 

Communication 
Concepts:  
-Rollovers 
-Videos  
-Widgets 



Mom primary food 
shoppers/preparers  



About 80% participate in 

one nutrition assistance 

program 

 
45% participate in WIC 

Race 

45% African 

American  

35% Hispanic 

19% White 

Sales 

48% HS or  

less 

3% college grad 

49% some 

college, 

vocational, or 

technical 

school 

Education 

29% FT 
49% Not  

Working 
22% PT 

Employment 





Mothers expressed 

and demonstrated 

significant confusion 

and lack of 

knowledge about 

whole-grain foods. 



Whole Grain Messages:  
Elements Resonated Most with Moms 



Start them early with whole grains. It’s easier to get your kids in 

the habit of eating and enjoying whole grains if you start when they 

are young. Whole grains give your kids more nutrition to help them 

grow strong and have healthy hearts.  

Whole grains first. Read the label and choose foods that list whole 

grains first on the ingredient list. Look for words like whole wheat, rolled 

oats, brown rice or whole grain cornmeal. 

Make your house a powerhouse. Bring home whole grains. 
Stock up on whole grain breads, pastas, tortillas, crackers and 

cereals. They’re packed with B vitamins, minerals and fiber to 

power your family through the day. 

Happy kids. Happy tummies. Serve your little ones whole 

grain versions of their favorite pasta, cereal or bread. It’s a simple 

way to reach the goal of making half their grains whole each day. 

And, eating more whole grains can make potty time easier. 



Serve your little ones whole 

grain versions of their 

favorite bread, cereal or 

pasta. It’s a simple way to 

help them eat more whole 

grains. And, eating more 

whole grains that are higher 

in fiber can make potty time 

easier, too. 



Make at least half of the 

grains you eat whole grains 

– such as bread, tortillas, 

pasta and cereals. Whole 

grains are good for your 

heart and digestion, and can 

help you maintain a healthy 

weight and good overall 

health. 



Whole grains help keep 

your heart healthy and 

are good for digestion 

and a healthy weight. 

Choose foods with 

“100% whole wheat” or 

“100% whole grains” on 

the label. Or check the 

ingredient list to see if 

the word “whole” is 

before the first 

ingredient listed (for 

example, whole wheat 

flour). If it is, it’s whole-

grain.  



Moms viewed milk as “very important” for 
their children’s health… 



I don’t know if the whole milk 

has more calcium and stuff in 

it since the other ones are 

more diluted…”  Dallas, TX 

Milk-What Moms Know and Think 

“There’s more nutrients [in 

whole milk].”  Chicago, IL 

“Skim milk is watered down. 

It isn’t as thick. It maybe 

doesn’t have as many 

nutrients.”  Chicago, IL 



B. 

There’s no power like Mom Power. You are a 
positive influence in your children’s lives. Help 
them  develop healthy eating habits for life. Offer 
them fat-free or low‐fat (1%) milk and yogurt at 
meals and snacks.  

C 
. 

A. 

Set the table with low-fat milk and set the 
example. You can influence your children’s 
healthy eating habits. Serve low-fat or fat-free (1% 
fat or less) milk at meals and snacks. And, drink it 
yourself. 

C. 

Love and nourish them. Show them how much 
you care. Serve your kids low-fat or fat-free (1% fat 
or less) milk, cheese and yogurt and help them 
learn healthy habits for life.      
 



You are a positive influence 

in your children’s lives. Help 

them  develop healthy 

eating habits for life. Offer 

them fat-free or low‐fat 

(1%) milk and yogurt at 

meals and snacks.  



Key Findings 



Provide 

ready-to-go 

tools 

What We Wanted to Achieve 

Provide use 

examples 



Three Test Concepts 

Videos 

Widgets 

Rollovers 



Consumer’s General  
Reactions 





Realistic 

ways to 

make 

changes 

and 

involve 
kids. 











Milk, Whole 

Grain, and Child 

Feeding. 

http://www.youtube.com/watch?v=Zs1ipWVQNcM
http://www.youtube.com/watch?v=f_ri07rw_GI
http://www.youtube.com/watch?v=Fj_5L9kcYak


Child Feeding  Whole Grains  

http://www.fns.usda.gov/fns/corenutritionmessages/DFR2.htm
http://www.fns.usda.gov/fns/corenutritionmessages/Whole_Grains2.htm


Fat-free and low-

fat (1%) milk have 

the same key 

essential vitamins, 

minerals and 

protein as whole 

and 2% fat milk, 

but without the 

extra fat, so 

they’re also good 

for your heart. 



 

Make an even bigger impact  with these new consumer-tested messages and 

communication tools from the Food and Nutrition Service.  These tested messages 

complement existing messages and the new Dietary Guidelines for Americans. 

Designed specifically for populations served by  WIC, SNAP, Child Nutrition and 

other federal nutrition assistance programs, the messages can help nutrition 

educators deliver consistent messages that resonate with moms and kids and 

motivate them to adopt healthier eating habits.  

 

Use these resources as part of nutrition education to help: 

Increase consumption of whole grains, fat-free and low-fat (1% fat or less) milk, 

and fruits and vegetables. 

Encourage child feeding practices that foster healthy eating habits. 

 

See background and implementation guide, for information about the target 

audience, development process, ideas for  using messages and more.  

NEW 
Whole Grains, Milk, and Child  

Feeding Messages 

Fruits & Vegetables 
For Moms 
 -  Messages 

 -  Tips, Advice,...New!  

For Kids 
 - Messages 

 - Learning Activities New!  

New!  

Whole Grain  
 -  Messages  

 - Tips, Advice, ... 
 - Communication Tools 

 

 

 

 
Insight: A Research Blog 
Learn the what, why and how behind the messages and key 

findings from consumer research. Read more… 

Messages, Tips, Advice  
By Topic 
-Milk 
- Whole Grains  
-Child Feeding 
-Fruit & Vegetables 

About Messages 
   -Background 
   -Implementation Guide 

Communication Tools 
Research Findings Blog 
Training Materials & Tools 
Especially for Moms 
  
 

Also See 

Online Tools!     
Post, Use , Share 

Video Game 

 Videos 

Rollover  

To help you reinforce  
messages and motivate 

moms and kids 
 

Core Nutrition Messages 

Download these powerful new messages and tools and use to inspire your 

audience to make positive changes in their eating behaviors! 

www.fns.usda.gov/fns/corenutritionmessages/default.htm 

New!    

Child Feeding  
 - Messages 

 -Tips, Advice, ... 
 - Communication Tools 

  

New!   

Milk  

 - Messages 
 - Tips , Advice, ...  
-  Communication Tools 

The Web 

Site 

A page for 

each topic 

area 

Especially for 

moms page 
Background 

and 

Implementation 

Guide 

Videos, widget and 

Kids’ video game 



Especially for Moms 

Core Nutrition Messages 

www.fns.usda.gov/fns/corenutritionmessages/ 

Recipes 
Videos 
Rollovers 
Fact sheets 

 

As a Mom, we know you want your kids and the entire family to eat the foods they need 

to grow, develop and do their best at school, play and work. That’s why we have 

provided these recipes, videos, tips,  and factsheets just for you! You will find quick and 

easy recipes kids and other family members will enjoy. Videos, rollover widgets and  

factsheets tips provide ideas on ways to get your kids to try new foods, eat whole grains, 

fruits and vegetables and low-fat milk and yogurt. 

Recipes: Easy, delicious, and healthy foods your family will enjoy!  

Whole Grains Milk, Yogurt Fruits & Veggies 

Videos: View these video and  learn how moms, just like you, are helping their kids 

families eat healthier foods.  

Whole Grains Child Feeding Milk  

Rollover Widgets:  Learn about the health benefits of these foods and get ideas 

about ways to motivate kids to eat them!  

 Milk  Child Feeding  Whole Grains 

n Easy ways to “Make the switch to low-fat milk” 

n How to “Start them early with whole grains.”  

n Simple ways to help kids  learn to make healthy choices 
 

Fact Sheets, Tips, Advice: Get clear and accurate facts  and easy ways to : include great tasting 

whole grains in meals, switch to low-fat milk products in 3 easy steps and simple ways to help kids learn to 

make healthy foods choices.  



Launched in May 2012 

47,102 Unique Viewers 

64,662 Page views 

Viewers spent 2 plus  minutes on 
the more popular pages 

About 3,000 watched videos 



Child Feeding 

Widget Box  

Analytics  

 Total est. views  4,500 

Viewers in US and 17 other countries 

Accessed via 20+ domains   





 
Source: Pew Internet & American 
Life Project, The Social Life of 
Health Information, 2011, 
Accessed September 26, 2012 
http://www.pewinternet.org/Rep
orts/2011/Social-Life-of-Health-
Info/Summary-of-Findings.aspx 

Online Resources 

Advice from Peers 



 
Source: Pew Internet & American Life Project, The Social Life of Health Information, 2011, Accessed 
September 26, 2012 http://www.pewinternet.org/Reports/2011/Social-Life-of-Health-Info/Summary-of-
Findings.aspx 

Internet users have  
watched health related online video 

25% 



Core Nutrition 
Messages featured on  

WIC Works 
Resource System 



Start every day the whole-grain way  
Serve whole-grain versions of cereal, bread, or 
pancakes at breakfast.  
Choose foods with “100% whole wheat” or 
“100% whole grains” on the label. Or check the 
ingredient list to see if the word “whole” is 
before the first ingredient listed (for example, 
whole-wheat flour). If it is, it’s whole grain.  
 

Milk matters  
Children of every age, and adults too, need the 
calcium, protein, and vitamin D found in milk for 
strong bones, teeth, and muscles.  
Drink fat-free or low-fat (1%) milk at meals.  



4/16/2014 

Tailoring tools 
to meet your 
needs  

 

Child Feeding 

Messages  

 WIC  resources 

 MyPlate 

 Others 

 



 

Core Nutrition Messages research:  
all had regular Internet access 

 

Many low SES households have access to 

information online  via computer /cell phones 

 
Income Level 

 
% with 

Access at Home 
 

Computer 

 

Internet 
 
Lowest income 
 
Highest Income 

 
69.1% 

 
86% 

 
53.6% 

 
73.8% 



Audio version of  
mom’s stories  







Piloting social 
marketing campaign 
targeting Spanish 
speaking audiences. 



 Spanish Translations 

 Web page updates  

 New materials  

 Feedback Form 

 Webinars 

 Presentations   

 



We love hearing from you!  
Share how you use these 

materials. Send description and/or 
copy to:  



 Support  programs 

 Research-based & consumer tested 

 Flexible –for use in various formats 

 Contain features that connect with 

moms 



Tested and 

Evidence-based 

Comprehensive 

Time Saving 



Promotional emails 
to staff and affiliates 

Cross promotion on 

related web pages: e.g. Team 
Nutrition, SNAP, WIC, FDP, and others  

Training at regional, state and 

local meetings . 

• Place the messages on web pages  

• Add the link into materials 

• Share copies/electronic examples of  
practice-based applications/use. 

• Share suggestions and ideals 

 

Help Spread the Messages 




